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Whole Whale is a certified B Corp digital agency located in Brooklyn, New York. The company has more offices in San Francisco, California and also in Germany. Whole Whale was found in 2010 as a company that leverages web data and technology to increase impact. After a 2 -hour assessment interview and a lot of follow ups in June of 2019, the Company became an official B Corp and proudly added the Certified B Corporation logo to their site. It helps charities and other organizations to utilize their website, analytics, digital content, advertisements, social media, email, and more to accomplish their objectives. They offer products like GetLighthouse.io and online courses designed to suit the needs of their customers.
The name ‘Whole Whale’ came from the company’s change of view in the way ancient coastal people viewed each part of a whale. The competitive environment forms a core part of the company success strategy because it reflects the viability of the organization.  It is about utilizing the existing resources in the best way possible to maximize benefits. Whole Whale leverages every part of its non-profit or social organization to maximize impact and reduce waste. This mindset of maximizing resources led Whole Whale to bridge the gap between non-profits and the technology they use to increase their impact and help organizations attain their objectives. Some of the competitors of Whole Whale are Media Cause, Walk West, Major Tom, Blak Ink Media, IE Brand, Zen Web Solutions, Digitaria and Gunshot Digital. The approximate revenue for Whole Whale is $3.2M which surpasses some companies such as Zen Web Solutions and IE brand
Whole Whale has high Impact Area Scores, which are as follows; 16.4 in Governance, 30.6 in Workers, 14.5 in Community, 6.3 in Environment, 23.3 in Customers. They are proud to have scored the highest in the Workers Section. This was as a result of focused effort that took several years, building up a progressive and fair benefits program for the whole team. That helped them in offering great service to their clients.
The company is committed to helping close the gap between data and technology knowledge in the social impact sector. Its mission is to leverage data and technology to increase the impact of nonprofits. By using data analysis, web development and training, Whole Whale builds a ‘data culture’ within every nonprofit organization they work with. Whole Whale’s vision is to maximize all the available resources in order to completely close the gap between technology and nonprofit in order to maximize their impact. Whole Whale is dedicates towards capturing customers and building loyalty through the provision outstanding services. What sets them apart from their competitors is their holistic approach in the company’s organization. Having a holistic approach mean looking at something as a whole interconnected body.
Understanding the bigger picture was one reason that led Whole Whale to becoming a B Corp back in 2019. The Holistic approach allows them to see what parts of the company are weak and failing compared to others. The company’s departments are viewed as a whole, therefore they know which department is impacting the next negatively by falling behind. By using this holistic approach, Whole Whale is able to maintain consistency in its departments therefore resulting in substantial growth and exposure.
One stakeholder that has really impacted the company positively is the Chief Executive Officer (CEO), George Weiner. He founded the company single-handedly at a kitchen table in Brooklyn. After 5 years he had managed to grow his team to 5 members before starting to look into becoming a B Corp. Another stakeholder who has impacted the company a lot is the Chief Strategy Officer (CSO), Megan Anhalt. Using her skills and experiences, she has developed and sustained a corporate strategy for the company through strategy management of the planning process on behalf of the CEO.
Five years after the company was found, it devised different ways it could use to become an official B Corp. To qualify for that, it would take more than just commitment to their social mission. Whole Whale strives to meet highest standards of social performance, public transparency and accountability rather than just turning a profit. Besides, it is driven by the need to encourage social responsibility an cost saving Even though the company supported great non-profits, that only consisted a small portion of the assessment. Whole Whale needed a more holistic approach to solidify their impact in the world. The whole approach led to growth in their staff prompting their move to their own office space. The B Corp network brand increased and near the end of 2018, they decided that they were ready to apply. They surpassed the 80-point threshold, scoring a 91.2 after a 2-hour assessment and a lot of follow-ups. This led Whole Whale to become an official member of the B Corp network in June 2019 and therefore added the logo to their website.
I would convince competitors to use information about Whole Whale because it had it has made remarkable achievements as a B-corp. Competitors of Whole Whale can learn a lot from them in order to become B Corps. As such they can increase their impact just as Whole Whale has done, working with over 100 nonprofits and operating in five countries. They have been able to succeed in making tech products, more than 10 million digital ads and more than a million learning engagements. Competitors can seek to expand their influence through maximizing their customer services and making better client-oriented products. Last but not least, they may employ a holistic approach to make their company a success as a whole hence making them potential B Corp organizations.
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